SoclAL MEDIA:
INTEGRATING AS PART OF YOUR MARKETING MIX
A summer seminar series. Part 3 of 4.
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OBJECTIVES FOR TODAY

What is social media and where should it be used?

o

o How do | use the different tools available to me?

o How do | know if | should be engaging in social media?
o

How will social media help my business?

Slides will be made available to you after the event.



SMQ // THE “SOCIAL THREE”

THE“SOCIAL THREE"
SOCIAL MEDIA SOCIAL NETWORKING SOCIAL MARKETING
tools visibility application

o social media
take the social out of it and it is good old fashion media

o social networking
business and personal networking, just online

o social marketing
marketing by any other name would spend as sweet



SMQO /] SOCIAL MEDIA = TOOLS

THE“SOCIAL THREE"

W T N P s W
0T o ks (W
SOCIALMEDIA SOCIAL NETWORKING SOCIAL MARKETING

ke mm's#_ oo ws:bjfg ) L apphragaij )

online & offline tools

& >

LI J

“gliinj
i




SMO // SOCIAL NETWORKING = VISIBILITY

THE “SOCIAL THREE"
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SMO // SOCIAL MARKETING = APPLICATION

THE “SOCIAL THREE"
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SMO // VISIBILITY VIA PREFERRED MEDIA

SOCIAL MEDIA RESOURCES

4 1/3" OF THE US PARTICIPATING on [i \

E
18 MILLION in USA ‘
f]
100 MILLION in USA

o preferred media not singular media
o specialty and niche social services

o the year of talking to your audience
where they are

MONTHLY TRAFFIC

» facebook.com

» youtube.com

» Myspace.com

» twitter.com

» flickr.com

» photobucket.com
» finkedin.com

» digg.com
» ping.com
facegchipz

ravelry-

bottletalk

empireavenue

thi beta

H"‘ﬁ - '_ '- []
TOGETHERVille



SMOQO // FOR MY BUSINESS?

how can social media help your business?
o visibility / brand awareness

o customer feedback (in real-time)

o traffic/backlinks (to pages or our site)

o to encourage page or site indexing

o likability factor (or not)

o “All things being equal, people want to do business with their
friends. All things being not quite so equal, people STILL want to
do business with their friends” — Jeffrey Gitomer

o promoting knowledge experts



SMO // WHERE'S THE INTENT?

INTEHT DRIVEN VISIBILITY

Empowered consumers today expedt a customized,

imteractive bramd experience that goes way beyond a

30-second telfewision spot or two-dimensional print od.,
“ Forty-two percent of online adults and 55% of online

youth want to engage with their favorite brands throvgh )

social applications,

FORRESTER RESEARCH, INC interoctive Marketing Prajections: 42730

o tv

o dm (direct mail)

o radio

o newspaper

o print (brochures/ads)

o email marketing

o social

o SEO

o search marketing

o tradeshows

(0 Sponsorships (nascar etc.)
o yellow pages (ot shown)



SMQO // ACTION 1

o develop your elevator pitch
Hame Cirrus ABS

o optimize your “what we do” paragraph e e
then adapt it to fit in various profile areas. [k o
(160 characters in twitter for example) ' nnovsten.

o photos for personal accounts, logos for

businesses
(generally speaking. in some instances you want to use photos)

Website; http:ffwewow, dirrusabs, com

General Information: Web Development [ Design, MetCentered Marketing, Business Process
Innovation, SEO {Search Engine Optimization), SEM {Search Engine =
Marketing), SMO (Social Media Optimization), Print, Branding, Online c' rrusabs
Learning Modules, Custom Programming i

Cirrus ABS Indianapolis km u l Iett

47 5, Pennsylvania 5t.
Indianapolis, IN 46204

Cirrus ABS Atlanta

1230 Peach Tree 5t., Suite 1900
Atlanta, GA 30309



All Time views Views for 28 Feb * »
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flickr:. vooo

six months of being found versus one day of being
promoted socially.



SMQO // ACTION 2A

grab your brand
o mass id check with namechk.com

Blog About Us

Chack to see f your deswed wsemame of vanly i & sul
availsble at dozens of populbr Socal Networking and Socal

nqmeChk Mbﬁ ' Bookmarking websfes. Promote your brand consstently by
. regiterng a username that & still available on the majority of

Show All (145) Sort by Rank the most popubsr sites. Find the best usemame with namechk.
[ Badoo available v [ Etsy” taken 3% |4 Kongregate taken'3  /, Shshdot available
© BallHype “taken 3% Facebook taken % (3 last.fm taken 3¢ (5) Shide “taken 3¢
® bebo taken % < Fanpop taken 3¢ [3] UinkedIn available ¢ 8 SoundCloud avaitable
2 behance.net available o4 ®® Flickr taken ¢ R Livelournal taken ¢ & Squidoo taken %
B blip.tv taken 3% I Fibster taken %¢ (9 Livevideo taken % QU StumbleUpon taken ¢
[ siogger taken 3¢ [[J rotolog available v 2 Mahalo” taken 3¢ L= Technorati taken 3¢
B Buzzmet taken % B foursquare avallable ¢ A Multiply taken 3¢ 5 Tribe available
cm cafemom available o {53 FriendFead taken 3% M mylot taken 3¢ 3 tumbir taken 3¢
*, ColourLovers “taken 3¢ [ funnyordie taken 3¢ ¥ MySpace available ¢ twitter “taken 3%
B current “taken 3¢ . Gather taken 3t €3 Netlog taken 3¢ (¥) uStream ‘taken 3%
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SMO /| ACTION 2B

centralize your brand id’s
o mass id listing (with a facebook app) dandyid.org

My Identilies

DandyID ’

Your Socal Rank i 94 eliesh my mank

My other online profiles: it’S M E e e TP —

E DandyID
m Vimeo

Vo Quasl interesting designer/developer, seo/sem, ui/ux guy, photographer, and all around
J Youluoe

character seeks platonic readership relationship with his peers. Don’t let my experience
fool you, I love learning about new techniques/technologies, and long click trails through
the internet.

12 12seconds

H Diigo
Flixster

"0,

@ (@) (&) (52) ) (5 () (B ") (@) @) b) (@) @)@ @) (=) (&) (V) (@)

Add the DandyId App to share
| te | d h I P N e N e W e W W S e w Y ."-\ Fa w I & w w S N N N i R W N "
FemAsis enineEny 0Ew ) E B EE RS (RO () (3 (@)
PEemE D

FPowered by DandvID
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SMOQO /| ACTION 2C

Increase your brand visibility
o social visibility mybloglog.com

MyBlogLog S e Welcome, Kevin Mullett! [Sign out, My Account]  Help?

Kevin Mullett

posterous”

Male  * LD 2 Pending Contact Requests
Fart Wayne
WP (2 unieenr New with... Hot in My Communities Messages
Profile Views: 428 times w
|| Mambar Sirce: Jan ™10
Login: Online Mowr
. New With: & Me @ My Neighborheod @ My Workd (Lasem Mory) E.] Subscribe -
e, Sesigrer, weldi dew, UIOUL marteting, secmm,
inuss anahnt, public sodial bls ola. lan Kawvin Mullen
Bty fd . e
| GrwatcharGd th Sferance hane, whie st as bad, this i 8 per provider Ssos not Androd, \Verzon could opt 0wt or 80 Pm okl
e Was jus2 shown ihe Drodd x new feature that FORCES you o recelve Presidental akerts. You can turn of f Amber slerts but not
fhese, 8
RecentVisitors | & Twiter
=
B . Kevin Mullett oxt LRBOEN via fiakdlead
> Checiing cul bubbledens. o csent Teedback sbe n bats » hetp:ibt hisdDBMM
:....,.._s."' Sy ¥ RT @ SoMeMetiirid: DigtaPoint Banned From Google AdSense. But Why? hitpuitit hao0AUD
1 1 Mianday morning meeting mayhem mades my mnd matumction!
N # N b Ok dear... should Google's Algo being reguisted. Doesa't our Gov Bawve their hands in énough cookie jars akeady™
&' "3 Ihttpetib. lyiasOqal
Sind Khuong Lasla 0N Blegale AT @andybeal Reading: 70,000 Blogs Shut Down by U5 Law Enforcement hitp g mes St
L Tumbk
= rum [ | TR
[ ~al [ =

n
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SMO /| ACTION 2D

network your brand
O Join some groups on ning.com & linkedin.com

Making People and Ideas Findable

w x ™
4 * r -
.'_‘F.!{.H.!.P R -

Linhdﬁ-s- Home Profile Contacts Groups Jobs

1 Ewents
. . . ; Grou Followin Groups Directo Create a Group
Fort Wayne Social Media Seminar (PM) By Srosps 9 2
) My Groups (19)
TANOONG THE SO0 T March 2, 2010 from 2pm Lo 4:30pm R Georgetown Networking
| — Locathon: Horthiast Indiana Innovation Cenber 0 STATUS: Your membership is pending approval
e —_— street: 3201 Stellhorn Rd. Send message to the group manager | Withdraw request
0y 0 Citys Town: Fort Wayne
/«'* {\ ';, wiebsite or Map: hitp://maps.google.com/maps!f
f | e | Phone: 1-877-817-4442
st | ,' el Event Type: social media, business, seminar #BIOQChat
ke e Organized By: Wevin Mullett Goto = Actions =
e s R Latest Activity: Feb 23

+ Expart to Outlook or §Cal (. c5) B
Fort Wayne Web Designers & Developers
Goto = Actions ~

#° share € Twitter I Facebook
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SMO /! YES VIRGINIA THEY ARE BACKLINKS

why do we want backlinks?
o visibility / brand recognition

o traffic generation / linkbait
(to pages or our site)

o to encourage page or site indexing

o Increase page rank / authority to impact SERPs
o because someone told you to get them




SMO /] SOCIAL ACTIVITY OPTIMIZATION

SCHEDULE OUTBOUND ACTIVITY

HIGH ACTIVITY
MIDNIGHT o MIDNIGHT
)f"x, (Y AFTER WORK
( (\'| |'/ &]
sieam Y noon M sixem

B TweetDeck vo.34.2 EOO

From: .

optimize your efforts
o schedule activity during peak times
o use tools to consolidate accounts



SMO /] sOCIAL TEAM OPTIMIZATION

Seftings

5 Social Networks Add Social Network Profile Settings

Sync Avatars
Account Owner: .
Cirrus ABS (You) ﬁl 00tsuite

Sent Invitations

My Organization
RS 5/Atom

Account

Preferences

Transfer Ownership

Themes E Cirrus ABS Team Members:
[} Jonathon Gottschalk Editfy =
Kevin Mullett (Advanced) Edit (3

Facebook by Facetook
Facebook 1o Twiller
Revolis Access soomved . Selective Tweets
u Lised about 2 months ago

twitter &) feed

further optimize by
o delegating responsibility & automate (w/caution)
o monitor keywords & brands



SMO // 'VE NOTHING TO SAY & NO ONE CARES

Google reader All items - || Search
B3 Add a subscription All items Show: Expanded - L
Home " | Show 1000+ new dems - all items | Mark all as read | = | | Rafresh || View sethings
All iteims (1000+)
Stamred items TF e b l
B Your stulf Google Maps Integrates FIn:Hr Phutus 39 P (10 minutes aga)
g fram Andy Baal's Mark aling |:||-:r| b Jordan N
¥ Shared Bems
%] hotes Google Maps added user photos from Panaramio to Street View last year. They started with photos
Trends 40 around major landmarks and added user photos for all their Street Views as well as maps without
i Street View. Mow geo-tagged, user-submitted Flickr photos as well as othes lecation-specific photas
Browse for stuff teesats
s from Google's own Ficasa are more a part of Google Maps' ofenings than ever. Google's adding naw
People you follow [335) = ‘etwes | ways to find the photes and batter integrating tham wath their own streetdevel wews

we hear it all the time. i don’t have anything to say & no one
would care anyway. how do i attract followers / fans.

My second wind is kicking in. BAM, pow,
= , BOOM, zoink...the seminar slides are falling
vl B link bad guys in a Batman episodel

friendly & upbeat
aVOId sensitive Issues kmullett. (41 5un 2§ ; Google releases a way to refine your

searches by location today »
be helpr| (4 h} p//bit ly/bfxiJO)

IISten fIrSt : @Brioneja Let me know if you want more or
if those were not quite what you were

engaglng & funny {?h} looking for.

O O 0O OO

kmullett, [+] Sun 28 Feb 13:10via TweetDeck in reply to




SMQO // ACTION 3

posting tips
o use keywords & keyword phrases sparingly
o keywords should be relevant to subject

o avoid spammy words
(make money, MLM, work from home, get rich...)
Mentoring for Free provides 100%

o avoid hyperbole

o look informative e
] 3786 your business! http:/fow.ly/ZBnt

o appear conversational

101 Mar 10:05 via API

Mentoring for Free provides 100%
Free Generic MLM Network
Marketing training to help you grow

‘a7 your business! http://ow.ly/ZBnt




SMO // WHERE ARE YOU SENDING THEM?

# Sdvanded butiness sobations
cirrus Cle
NEWS Jimus ABS's Photos - Wall Photos

what is your goal?

o will your site or fanpage support conversion
o which are they more likely to visit daily

o are you sending them to just another link



SMOQO // ACTION 4A

facebook pages, the many flavors
o community pages "ew

o *groups are different

o *profiles are for people

o create a fan page
or on the right side 100k for  sensores Create an g

L] Advertising 7] Pages Share 4, Connect

Facebook Pages

Create a presence that looks and behaves like user profiles to connect and

) i ) o or manage your existing Pages
engage with your customers and amplify your voice to their friends.


http://www.facebook.com/pages/create.php�

SMOQO // ACTION 4B

<reate New Facebook Page
Category:

@  Locak

Brand, Froduct, or Orgarization
Each Page can have a username

Artist, Band, or Publc Figure
Easly direct someone to your Page by setting a username for it. You will not be able to edit or transfer this username
once you set it
Mame of Page:
. Page Name: ---Pages E]
| Do not make Page publichy wisible at this time. (You will be abl
Check availability
By diclang the "Create Page” button, you represent that you ane an offical rep
0 A e Fape

persan that is the subjsct of the Facebodk Page and have the necessary nghts to ceame ana man

Habe: Creating an unauthorized Page wiolates our Statement n'rFlu;hzard Resparsbibies. [F you wolate any of our terms or poboes
Y WaY, WE Ay FEMOYE You as a Fage adminisirator, remove the Page, and possibly deable your Facebook account, Please

n
treate & Facebook Group to establish sn unoffical “fan page”

o select the category & follow the steps

o now complete your profile & promote it
o once you get 25 followers get your vanity URL



http://www.facebook.com/username/�

SMO /| FACEBOOK TAKES OVER THE WEB

Activities
o ki i

» BpOIT

Birskniesies

The Open Graph Protocol

£ Like ] 2,923 people like this. Be the first of your friends.

<html xmlns:og="http://opengraphprotocol.org/schena/ >
<heads

<meatA propercy="og:lacitude”™ concenc="3T7.416343"/>

<meta propercy="og:longitude” contenc="=132.153013%/>

<meta property="ogi:street-address™ content="1601 5 California Ave™/>
<meta property="ogilocalicy™ content="Palo Alco®™/>»

<mETA propercy="og:iregion™ content="CA"/>

<mETA propercy="og:poscal-code” concenc="343047/>

<mata PrOpErtYy="ogQ:countri-name® contenc="USA®/ >

</ head>

likes Snapple.
£ 3 hours ago - Like

o visible to their friends timeline (a recommendation)
o Simple code to add the like button
o Backend code to add site name and attributes




SMO /| ACTION 5

Fort Wayne Social Media Seminar

B Total Clicks

t E .,lsru- u; B Comments on Page B, View 2 .
i Linda 60; Dihver Komea e ol 6
' AEEER T shar t Copy
L |
sl b l t-ly Shorten, share, and track your links

CHeks Referrers Locations
Now  Past Week  Fasd Monin

Clickis) b5 Since Fab 18, 2010 EST

i
Fe Fe e Fen 22 0 Fal 24, 3310 «h 3 2 Feii 32 2%

setup a bit.ly URL shortener account
(30+ other url-shorteners, but bit.ly is trusted & widely used)


http://bit.ly/�

SMO // ADVERTISING AT A MATINEE PRICE

pokome iy | reateanad
= 4 Create an Ad
Campaign: SEQ Seminar - Feb
Campaign Name Status Dially Budget Duration (Pagfic Time)
SEO Seminar - Feb  adn Completed adn $25.00 edn 2/5/2010 11:00 am — 2/8/2010 10:00 pm ade
Lifetime stats w |  Solect rons o o SN
1 Ad Name Status Bid Type Chds  Impressions CTR(%) Avg.CPC  Avg.CPM  Spent
E: q Fort Wayne SEQ Seminar Compieted $0.61 CPC 5 27,752 0.018% £0.54 $0.10 $2.69
Totals 5 27,752 0.018% 50.54 52.69
ShowD |

» wha ve in the United States

& wha live within 50 mies of Angola, IN, Auburn, IN, Bluffton, IN, Decatur, IN, Ekhart, IN, Fort Wayne, IN, Huntington, IN, Kendalvile, IN, Kokoma,
IN, Marion, TN, Mshawaka, [N, Munoe, TN, New Haven, IN, South Band, IN, Wabash, IN, Warsaw, IN, Coldwater, MI, Defiance, OH, Lima, OH of
Van Wert, OH

¢ betwesn the ages of 30 and 55 indusive

» who graduated from colage

¢ who are not siready connected to Crrus ABS or Fort Wayne SEQ Seminar

L =

facebook

Fort Wayne SEQ
Seminar

free SEO training

(Y POWERFUL tips

( J\ Feb Sth
L

| = mare info »

Free SEOQ tips to get your
business found! Learn how to
be visible where your dients
are looking. RSVP today.
Presented by Cirrus ABS

£ Like
Kevin Mullett likes this.

o low ppc (pay per click) rates (compared to Google)

o CPM (cost per impression) option available

o excellent capabilities for ideal client targeting



SMOQO /| ACTION 6

Home  Profile  Account ~

153 Advertising ] Pages  [fj Share ¥, Conmect

Facebook Advertising

Reach your exact audience and connect real customers to your business. i T Eme

Overview  Prepare  Step By Step  Case Studies

L. Targeting .

Location: Lo Smey B

Female Male Age
Frew bow tream
) trpwsre

el h 13-17
18-24
ekt 25-34
e g = ecsen r 35-44
Age [1s B8 amy W s ot b 45+

(2} by Stane/Provinge

Connect with Real People Create Your Facebook Ad Optimize Your Ads
# Reach over 400,000,000 actie = Quickly create mage and text-based ®= Track your progress with reatbtme
Facebook usars, ads, reportng.
= Attach socal actions to your ads to = Advertise your own web page or = Gan nsght about who's cicking on
nerease relavance. something on Facebook e a Page or your ad.
n Event. . .
= Create demand for your product with an Even = Make modfications to madmee your
relevant ads. = Choose to pay per chck (CPC) oe results,
mpression (CPM) in your local
Cunancy,

http://www.facebook.com/advertising
or CI |Ck Sponsored Create an Ad



http://www.facebook.com/advertising�

SMO /| ACTION 7A

o setup google profiles for you & your business
google.com/profiles

il Cibinds O i Wb Bukde i v hrvin r sellefiigmail.com | 28 Probls | My Accowd | Heig | Segn o
- [}
Kevin Mullett me=m= T T TT e gl om 1 s P 1 i S
ﬂ 3 répmad mairtng sen. sem web Seagn @, un Srandeg phocisgrapher o Camn ARS Korte has 7

- II||| Madan ndang Ksin i3 - [
v E e Cirrus ABS

Pl ortarnd Markatirg Sohdionn. S5O Wab Desge ot Coares 285

- Comih i 6 Pl imedis
B em - Cimun i olowmng
I pogoy
..W.l.i oo o — #m..' el b ) i
Dussea = =Y H .
Aieime  Buzr | Comaciih  Sshemib 0 Facats - £

2 Sand b feridige
LR RS -5
= Pows by Kavis = Comments by Kewn | Likes by b waLCmtA.CO - B0 et Fitaion
) hanse — M Conun ARG - NaiCommpred back sty
[T PSRy R p— T % Cotup ABS - Wah Devalcpment
uu-wm-qn-ungmmmm;mm madtuncton! Delgle o delica “ Chorus ABS  Uzios st - P A1 v G ARS - SEQ
Bhig1 Yo' Lo iame Slance Coesnen of Cous LEDD Sude & YouTube - corunats
Farl Wirpme A ¢ e of Carut LD S Miirls Schowsler Ltk sbeod wixhong with Carus .
= Commem Liks T ABS 13 satabibah 5n eleCive Dkeve pranence with the Fon Winne Alkance LEDO websie Tha s1e Lrln et
O Dhgg i  bult usng e new Cimgy LEDO Sute, whech wan dessgned sith th nesds of Econame B fecabesk - comsiats
Dewicpmant Cotporstions n swnd Fram eoussta Views €0 iamgi Teme: D2 08 Mo
o Sl Lrtsnpnmen A
Covin Bulles st . " ] O Stumbl Exzand, 1ha post s errsgrerd

SED imterret Marketreg feiCastornd Markatng
Spaamiong of baoks s hesets mwﬂmw:m:u-nltuﬂdmmnwmn 2 Yalg -0

e (merilooh in  Delee G n— My placs.
: i S |
Coathtnen Liks 5 Bl frter r';— ¥
Ty
B
F-m'h'..n-

&=
@ L]

PR


http://www.google.com/profiles�

SMO // ACTION 7B

o verify your google profile name via google knol
name verification steps by search engine roundtable

kn()l A unit of knowledge.
BETA,

Preferences
Guneral  Emadl  AdSense  Analytiss  Name Verification  Bilocked Usen |

Hoao: Mamw werfication s svalable cnly o the ressdents of the Unsted States

What is Hame Verification? You are not requined to use Name Venbcation to use Enol, but f you choose to use it here's what you need 10 know
You can vandy your nama in any of the lolloweng warys: social security number or credit card. For amy mathed you choase, well aak for soms
pesonal mdermation (name, address, social secunty number or credit cand nwmber). 'We'l share thes information securely with a database provder.
who will tell us i it matches thes sxdstng records. The informatson you provde will be used only for these autheantication purpases and to prevent
fraud o othar misconduct, unbess you exphcilly grant ws parmission to use it in ancther manner. Alter the name venficaton process s complets,
wour nams will be desplmyed as venfied on Knol. Laam e

Solect how you want Google to verily your namae Kevin Mulleﬂ m

imermet marketing, seo, sem, web design, ui, ux, branding, photographer at Cirus ABS
Harlan, Indiana

® Available (only visible to your chat buddies)

Mothod #:; Crodit Cord:

Step 1. Provide necessary wio (name, credd card, and biling address )
Step 2 Venlfy and done!
o dalals

Verify name by credit casd

Method F2: Social Security:

Step 1; Provide necessary mfo; mame, social secunty number and address
Rep T Venly and donel

more dotals

Verily name with social seounty number



http://www.seroundtable.com/archives/019860.html�

SMO /] ACTION 7C

o setup google buzz
(warning: can’t be undone without losing google profile)

GI!IB" |— T et Y earninaii
gl

CﬁmPﬂﬁh‘ﬂ_l.l_l‘. . | Discovery News - Top Stodies - Mystetious Pom

Kevin Mullett

[*2i Posts by Kevin (=) Comments by Kewn (=] Likes by Kevin

Kevin Mullett - tweetdeck.com - Public
Monday marning meeting mayhem makeas my mind malfunction!  Edit

® Comment () Lke [ Reshare [ Email GOOgle bUZZ Q




SMO /| WHAT HAPPENED?

measuring traffic, engagement, reach...

Klout Score
Top Retweets e st s
Tweet Carriers Possible Reach ¥ feach W Demand
RT @kmullai map‘l‘lal‘l‘lcshﬂ.lns More mashamstudios, Algil ingbink 41545 :':1‘ o’:
tit-shilt links , hBp it ly i i
MrCg, hln:J.I‘hll‘.MuJu htﬂ!.ﬂhlllgﬂupnTN
% Engagement BT vesociy
H:Tﬂglcrnullal %naie-ume rofl, what? You want \miggh 21847
ba k& manay L] |I'I|5'Ell'|ﬁl Preposterous! % . . W
ol am gt '
should give Kids a fannysLllran rl L =1 e 19736
5wnh:?ame-ras Since e-;\runa._ﬂma d agelacer, Anatysis
g newspapers. ;3_,!3h;;rl. at, 5h3
KLOUT safir = x 8 0w
Erah oo I mgagroen Wirk A e Ayl
it @mauliett L rocd Bnd @flortwayneparty RaoninGrantham a118 [Rp———— [Rp——— p——— [ —— [prenp——
Supplychamblog t.lq-:ads icmeg pud wwins Geewed B pbwdes by reineabe Bresgy e g S Frmomsiers & oy
grdnblwgmgam @mﬂlmu@:ﬂwans e il T ) FECE S P b el Pl i
\llie ~than
"
RT @kmulleft | dedicate  Insights 7447
% . 4+ s £ 1 L BT + £ Em
sharn faCEbDOk o You Twest Timeling - 13.5 tweats per day (kpd)
757 [ S -
b & & &
1 32.3 Post Quality
Interactions
22 This Week
4902 4,488 0 pomeries | ™ OIC.]
£ 1 2
. . . Shorten, share, and track your links
following followers listed =] 160 ’ ' ¥
e to page admine o chprpstats
Tweets 15




SMQ // ACTION 8

o check google analytics or server logs for:
bounce rates, time on site, pages visited, conversion
pages, confirmation pages (setup advanced filters &
funnels)

o monitor contacts, calls, lead sources
o rank checker: firefox add-on
o) b|t|y anajytics Fort Wayne Social Media Seminar

@& rant l:huh
& Tweets 10, j§ Shates 0, [} Comements on Page O
HEM d swve [ JOpen || Clear Jan 8, 2010 - Feb 7, 2010 -
Eeyward: E,dd | Bdd Multiple Keywords

Domain Faeypavord Google.com -


http://tools.seobook.com/firefox/rank-checker�

SMO // GOOD, BETTER, BEST APPROACH

e good = know where your competition is, start there, start
small, but start

* better = watch alerts & filters, hashtags jump in when
you can offer help

* best = be an active & responsive participant with custom
POStS

EXPERT BUSINESS ANALYSTS

()
P\, H be willing to pay professionals

for assistance & advice.



WE'LL HELP YOU MASTER INTERNET MARKETING

These days it's more important than ever for
you to reach new prospects, satisfy
customers, find new efficiencies, and grow
your business. The Web's the way to do it.

We can help.

Keeping Up With the Web
A summer seminar series

Powered By:
% clement three

e
cirrus abs’



Powered by Cirrus ABS and ElementThree



http://www.cirrusabs.com/�
http://www.cirrusabs.com/�
http://www.twitter.com/cirrusabs�
http://www.facebook.com/cirrusabs�
http://www.youtube.com/user/cirrusabs�
http://www.linkedin.com/companies/cirrus-abs�

SMOQ /| ACTION 2A: EXTRA CREDIT

grab your brand

o other mass id checking tools
e http://usernamez.com/ free
e http://claimid.com/free
e http://knowem.com/$
e http://claim.io/ $

FIND QLT WHICH LISER NAMES ARE AVAILABLE
ON THE LEADING SOCTAL NETWORKS!

claim ' \" claim.io



http://usernamez.com/�
http://claimid.com/�
http://knowem.com/�
http://claim.io/�
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