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//new as perception or reality?

increased adoption or proliferation does not
mean new. the tools and nomenclature are
new but "social media“, websites, and blogging
IS not.
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// getting on the same page with ‘social”

THE“SOCIAL THREE"

e p—— ——
-~ S 4 5, — e

[ SOCALMEDM ./ SOGALNETWORKING . [~ SOCALMARKETING

- o -

. _ tools ) | _ visibility ) \ ~ application )
S L“_‘—"' e \\___.- '_“f" o l'"-uﬁ_,__..-ﬂ "'__—"'4 e
‘-.__,-'?‘\‘__,.// S— ‘.q'““-——____.«-’/!
online & offline tools interaction & visibility application & utilization
ﬂ Van ol TS ' ~~ T ;!j Jm‘-ﬂ?i“ 'r
: 4 % *\P‘ 4 Ly - "
|’ E N | T
G| M K ﬁq\ L% -
n SEGMENTS =
| " GRouPs

YOU, COMPANY, BRAND, PRODUCT, SERVICE

& o e ¥

L

: ; ,-‘/ g t."“'\. _z‘:' ‘:""\

; : I. i L £ . #~ -
= Lo | VR INDIVIDUALS £ Y VLS
HJ B A IDEAL DEMOGRAPHIC | Y

r.
M= |~
o J u J

RM | now fortified with google+ cirrus ab®

@kmullett // #NCSM



// verifying claims? expecting too much?

there is a lot of misinformation, speculation,
opinion and hype being spread. worse is the
expectation that social media should be free,
effortless, and easy, yet produce greater ROI.
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// Visibility via preferred media

face &chipz

— o s hd ik i
United States Facebook Statistics
General info ravell )
Total Facebook Users: 154 957 740  Penetration of population: 49.95%

o i the o of an TBGI:'THER‘JI"E
Pasition in the list: 1.  Penetration of online pop.: 64.77%

Average CPC: $1.17 Average CPM: $0.50 ‘ h socialbakers bottleta | k
WALy Heart of Facebook Statistics —
Facebook gains 80 million new accounts in the first em plfea\fenue

quarter of 2011! the beta

e preferred media not singular media | jhkedin

~ hassentyou a message.

e specialty and niche social services Date: 771572010

Subject: Your post
* areyou talking WITH your audience |t bitebe et s
Where th ey are View/reply to this message G
cirrus abs”
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//out...my privacy!

“'-\‘73'».'_'.7 TS FWA . '.l'l'ﬂ 4
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« formerly found on street corners

e were you unlisted?

e who did we do business with 30-40 years ago? e
cirrus abs”
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//there is no “trying”in social media

social media works best when you are a willing
participant, see value, & treat it like a lifestyle,
instead of a task.
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//whats the case for my business?

a few things social media can help with

e winning new business

e enhancing customer experience

e participating in a conversation already occurring

 providing offers and notifications quickly and
inexpensively
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// for my business continued...

what else can it do?

» disseminating press releases and information
 managing brand/identity reputation
 industry awareness and participation

e promoting knowledge experts

e keep tabs on the competition
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// who wins the intent to action war?

Empowered consumers today expect a customized,
interactive brand experience that goes way beyond a
30-second television spot or two-dimensional print ad.
Forty-two percent of online adults and 55% of online
youth want to engage with their favorite brands through
social applications.

FORRESTER RESEARCH, INC interactive Marketing Projections: 47730

tv

dm (direct mail)

radio

newspaper

print (brochures/ads)
email marketing
social

SEO

search marketing
tradeshows
sponsorships (nascar etc)
yellow pages (not shown)
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// priotitize your marketing efforts

no marketing media channel has 100% eyeballs
or is 100% effective. prioritize based on goals,
resources, and business objectives.
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//soclal media, do you own it?

ars THE ITALY ISSUE .
ars technica bo pp CEH. THE NE

GUIDES REVIEWS LASTMILE RAISING YOUR TECHIQ ¥ Upgrade to a Premier Subscri ‘ The Official Real Estate Referral GTOI-IP @I

) Upt|me # |T and business computing insights

Facebook shoots first, ignores questions later; account lock-out
attack works (Update X)

If you're looking for Real Estate
Referrals, you came to the right
place!

Step 1: Welcome to the page. Watch the video below so you know what you
have to do to officially become a member of our community.

up, | realize there's no form
on the right. That's because
Facebook's always changing
stuff so we had to move the
form to the bottom of the
page.

P PLAY VIDEO

Got enemies on Facebook? Face so eager to protect copyright that the mere acci

e ek T
is sation of copyri ght
infingement is enough to get an account locked. Ars fou dth out the har dwayTh d lay morning wh —
own Facebook page became inaccessible, with no waming, no explanation, and no clear appeal pro

ﬁ

Ars Technica (suggested copyright infringement?)
* Jonathan Rivera’s page with 47’000 fans (vanity url)

: -
e are you relying on free services? cirrus oS
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// does social media work?

facebook ¢ B

_ - » * opportunity
o -
F— .s.mker? * V|S|b| I |ty (2 audiences)

5 Messages 29 Kevin,
I am looking for a speaker in November 2010 for my not-for-profit
Other 15 organization, Apartment Assodation of Fort Wayne - NE Indiana. We
E Events 14 are looking for someone to speak to apartment community managers on .
) sodial media and what is the best for the multi-family housing industry. '
&p, Friends 8 Do you have any interest in being an instructor for a 2-hour course or do t ra I c

you know of someone that would fit with what we are looking for?
=] Sodial Media
[22] Georgetown Plus. .. 6 .
[22] Networking 101 4 ' top Of m I nd
=T Anton's Social M...
[22] The Exquisite Co... 5

Kevin Mullett
More = [ ] ofjo
Pegay, .
w11l would be happy to consider it Peggy. Some things I would like to know
BranchOut * " would be: what kind of attendance would you be expecting, what is the

Thanks Kevin!

experience level/demographic, would this be at our fadlity or ?, is there
%) NetworkedBlogs a particular date involved or is it yet to be determined (so I could check
I]i Ads and Pages for conflicts), would there be wifi and projector available?

[ ]
Game Reguests 5 If a venue isn't already selected we could possibly host it here as itis . eX e rt I S e
Ping.fm already set up for large training groups.

Frank Morin - Pres. at Accent Homes, Inc. _
To' Kevin Mullett P with it ekmullett FYI- I used your "social 3"

Date: March 11, 2003 : Y dassification system w/my own
twist and gave you full credit.
WECL may call. Looking at web

You replied to this message:

The Real Deal on SEQ

| was on my Blackberry when | accepted invitation and tried to sen http://ow.ly/13Drt | | r'edvlp
if it went through. Message was: " recommend, it would be worth

the plane ticket but if you live

Meed to talk to you sometime about updating and upgrading the ws near #FortWayne #indiana drive

a good time to call would be.

cirrus Obgg
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//why don't they “like” us?

& - — 7 TR
are we clear with our message?

* is design or action most important?
e whatis our call to action?
e whatisin it for them?
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// are you connecting dots with social media?

P
! - — - - e %
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Fre. = 17
~ Wedhesdays v ".—1_*_’?
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 FRIVOLITY D

d |

do these printed pieces promote social channels?

what is the social strategy? cirrus b S
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//almost had it right?

"Like" us for
Special Offers,
Coupons and Update

e hadang ™ Ares Foay Wayne lﬂ.lﬂ-‘

Type "D Wk Har® -
I

ugly but descriptive

i Pucotaeok Search or Cooghe
wond e chack *Lika”

* i know who they are
e what they want me to do is clear

 i'll be rewarded cirrus abd®
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//action T

foursquare!

i

‘?Qé' whrtl

A, A

claim LBS listings AT % ) picplz

* name, address, phone should normally match

(these are called citations, exceptions for campaigns/tracking)
cirrus abs
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//social media at my physical location?

[T
yul >

which of these two
will grow their
facebook page?
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//action 2
1\\ success is in the details

ted * make sighage
comeus..  * educate EVERYONE

5
page
OOK. cmmq

rumstick for ¢ KA '
Drumstlck Cong § St

ke
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//a click is not a blood oath or promise

acebook Search
- |
: Main Street Chamber Event Uncoming Events e
a Ce OO eve n S nJmMaEnStmet Shirona A Gunawardhana invited you - Share - Public Event e e ==

What's the event?

i s - g Tidbits Networking Discou...
14 Attending See All Time Thursday, July 14 - 6:00pm - 5:00pm = Happening Now

°
. r S I n u RSVP: Yes * No ° Maybe
I I ‘ ) ( ) I I I a H Abby Grisham-Tichenor Location The History Center Sci Camp (The Sci

Happening Now

. RSVP: Yes - No * Maybe
Christapher Cax Created By Christopher Cox
° ° OFFSITE: Georgetown PLUS...
. Today 11:30am
i i RSVP: Yes - Mo * Mayb
n O I n o g a e rI n g “ Shirona A Gunawardhana More Info VP: Yes * No * Maybe
July 14, 2011 Spm-9pm How To,,"CRUSH WEBINARS"...
p John M. Dickmeyer FPlease join us for a night at the Fort Wayne TD‘.j.a‘f' 3”3‘3?'“ ) .
| History Museum. RSVP: Yes * No * Maybe
Q . 5-3 pm YouTube 101 - Video Marke...
* no commitmen
The Feature speaker is MainStrestChamber Founder RSVP: Yes - No - Maybe
i Tom Tonkel LARRY KOZIN Dr. Greg Russell, Pharm D...
Larry Kozin has chosen Fort Wayne to be the starting point for hi '\"'«'l?llﬂﬂESdﬁV 11:30am
) across America, Addressing the needs of small businesses all ovel REVP: Yes * No  Maybe
[ ) Robert Norris addressing how MainStreetChamber can help your small business Main Street Chamber Event
Raffle proceeds benefit SCAN of Ft Wayne Thursday 6:00pm
n Randi Bortles-Lincoln Fort Wayne Cupcake Wars RSVP: Yes " No * Maybe
(Raising additional funds for SCAN) CUP CAKE WARS - Fort Wayne
If you have a product or service donation for the raffle please le Thursday 5:00pm

Friday 5:30pm
aver RSVP: Yes * No - Maybe

o 12 Maybe Attending View Music by Diamond Dave Windsor RSVP: Yes ' No * Maybe
o O St t ra I C Caylee's Law (Help Us Mak...
facebook Search - \You ar

7 A Class of '89 Turning 40!
Social Media Breakfast-Fort Wayne - Get Your Saturday, Jy 16 at 8:00pm
Tickets | 1 RSVP: Yes ' No * Maybe
2 . Community Organization ©  # Edit Info Walkin' Papers in Woodbur...
SDClaI Media - - Saturday, July 16 at 3:00pm

Breakfast RSVP: Yes * No * Maybe

Enchanted Lakes cast party

Saturday, July 23 at 6:00pm
Ladies and Gentlemen Start Your ReVP: Yes - No - Maybe

Blogging SocialMedia
FREE Breakfast
E 3 (in} Fort Wayne
Facabook Twitter Linkedin
When Where
Tuesday - June 28, 2011 Northeast Indiana Innovation Center
7:30 am 9:00 am (US/Eastern) 3201 Stellhorn Rd.

Fort Wayne, IN 46815

52t Directions

cirrus abs”
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//action 3

e embed signup capability via services like eventbrite

/7 e — S—

y

Cirrus l’:lb&‘?8

home | company | careers | support

advanced business solutions

1.877.817.4442

WHYUS SERVICES INDUSTRY SOLUTIONS OUR TECHNOLOGIES PORTFOLIO

UPCOMING EVENTS

Tips to Fitting Social Media Into the Marketing Mix

Event Date(s): 7/12/2011 - 7/12/2011
Event Location: Fort Wayne

We are happy to lend out Kevin Mullett to Cancer Services of Northeast Indiana for this Social Media
Luncheon "Steps to Fitting Social Media Into the Marketing Mix". All proceeds go to Cancer
Services. Register at http://bit.lv/kp4l11

when Tuesday
July 12, 2011
11:30 am - 1:00 pm

where Cancer Services of Northeast Indiana
63132 Mutual Drive
Fort Wayne, IN 45825
(call 260.484.9560)

speaker Kevin Mullett, Cirrus ABS director of product development and a recognized

authority on search engine optimization, social media, and marketing metrics

what Social media presents a challenge to many businesses and organizations. This

you'll seminar will feature practical knowledge on how to leverage your organization's

learn events to increase exposure before the event, instigate better interaction during
the event, and complete any communications loops after the event. People
attending your event will likely want to discuss it. Learn how to capture and

RESOURCE CENTER CONTACT US

A= 30=0 ) BMre

RESOURCE CENTER

Resource Center Overview
Upcoming Events

Hews

Documents

Ticket Information

TICKET TYPE

Social Media Lunch @ CSNI

Online Demo

i €

REMAINING

4 tickets

SALES END PRICE FEE QUANTITY

1d3h2fm  $10.00 $0.00

0] Order Now

Show other payment options

cirrus abs”
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http://www.eventbrite.com/�

// think you can ignore social media?

business who are still trying to avoid social media
or who are being overly selective may not be
getting the entire picture. less discussed are
the SEO, visibility, and traffic value that social
media can provide.

cirrus abs”
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v/ socialis now in SERPs

D Images Videos Shopping News Maps More | MSN Hotrhail

oINg
Web

RELATED SEARCHES
Project Vote Smart
Vote Admin Tom

vote ‘ ‘

Web  News Images

ALL RESULTS 1-50 of 25,300,000 results - Acsanced

2010 Senate Elections. Sponso| 3 sites
www CongressVoteResults com - See Who Is Running And get The Voting Recao ds.

Election Day
Voter Registration
Voting Infc i VOTE.COM - Homepage

Dancing with the Stars
Register Vote Online
Vote for the Worst

SEARCH HISTORY
android

sony

seo fort wayne
cirrus abs

best buy

See all
Clear all - Turn off

Vote.com is Dick Morris” site which gives you a voice on important issues. Whe n you
vote on a topic, an e-mail is sent to decision makers like your cangressman, t lling them

www.vote.com - Cached page

Rack the Vote: register to vote, getf educated, volunteer

Register to vote, find your polling place. and sign up to volunteer. 's time tc make
history_ It's time to Rock the Vote.

www.rockthevote com - Cached page

Voting - Wikipedia, the free encyclopedia

Reasons for voting - Types of votes - Fair voting - Anti-voting

In a voting system that uses a scored vote (or range vote), the voter giv :s each
alternative a number between one and ten (the upper and lower bounds r ay vary).
en.wikipedia.org/wiki/Voting - Cached page

News: vote

Americans vote to fill recard 37 govemarships
Voters on Tuesday select gavernars in mare than twa-thirds of the stz es, the largest-ever
number of gubernatarial races on the ballot. Republicans... San Fran sisco Gate - 14
minutes ago
Obama Calls Hawaii To Urge Democrats To Vote msnbc.com
Astronauts vote from space USA Today
Liked by your Facebook friends: vote
Wendy Davis - How to Vote For A Superior... - vimeo.com
i el liked this

[[TIT]  Vote Pro-ife - causes com

. liked this.
-

Connected f % v Fort Wayne, IN 46815 Pre

Results from people in your social circle for twitter - BETA
l marketingwizdom Great advice=> Who Should You Follow on Twitter?

{@smallbiztrends

Who Should You Follow on Twitter? - smallbiztrends com
Twitter - 3 hours ago

Robert Clay - connected via marketingwizdom on friendfeed.com

Social Media Club Indy And Kevin Mullett our opening act! Chris will rounding out
our series on Getting hired in Social Media, and Kevin will discuss Reputation
Management!

Facebook - 1 hour ago

Cirrus ABS | Facebook

Cirrus ABS - Web Development, Website Design, Search Engine Optimization (SEQ), Social Media,
and MetCentered Marketing. - General Information: Web Development ...
www.facebook.com/CirrusAB 5

[H Anton Babich liked this.

Food In The Fort » Downtown Dining Club [+1/ Q

Jun 9, 2008 ... The cards are meant to encourage people to visit the many great downtown
Fort Wayne restaurants, and there are some wonderful deals to be ...
www_foodinthefort. com/2008/06/09/downtown-dining-club/ - Cached - Similar

K Leo Lincourt shared this ¢

Se “ou are connected to Leo Lincuurt_un friendfeed.com nts

L2

how will it change social participation? how will it
change where we click on a SERP page?

(flickr, friendfeed, gmail, facebook, buzz, reader, google social connections)

cirrus abs”
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//whatis google +1

google +1

* will be used as “A” signal for google search to fight web spam
 visible in search results and ads
e onsites ala“like” button i) = .

v L]
This 16 sometning - . D
™ "

1{“} n';"['l.["lullli : | . o®”
Google profiles sesen Lt #% .' RAREY S |

Kevin Mullett © o]

About Buzz PicasalWeb ‘ +1's ‘

: ‘ ferrari

This tab is only visible to you.
About 305,000,000 results (0.22 seconds)

Your +1°'s appear here. +1 the things around the web you like, agree with, or want to recommend to other

C——
hitp:/hwww.ferrari.com/ < . Ferrarl
www ferrari com Choose your edition ...
www_ferrari.com/ - Cached - Similar

M Emailis on

Memorial Coliseum : Sports, Concerts, and Events E You +1d this
www.memorialcoliseum. com
- The Allen County War Memarial Coliseum, serving Fort Wayne & Allen County 458 Italia Current Range
Information Indiana. The tri-state area’s leading sports, event, premium conce 599 GTO‘ F . 599 gTB
Location: Harlan, Indiana errarl
Pre-Owned GT & Sport Cars

Ferrari California  Ferran Store

cirrus ‘Cll:)g8
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//whatis google+

google+ is a social network gune 28t2011)

e currently an invite only “field trial”

* business accounts not allowed yet (Ford and others as test clients)
e public google+ posts are showing up in search results

"112 Users Google+ Photographers Need To Follow™
5 results (0.20 seconds)

Hw

» 112 Users Google+ Photographers Need To Follow | fozbaca's WordPress
fozbaca wordpress.com/.. /112-users-google-photographers-need-to-follow. ..
112 Users Google+ Photographers Need To Follow. Posted on August 2, 2011 by fozbaca :
- https://plus.google.com/111873853137122484021/posts/FEAEBs5bMFT ... th G I . t
+Proj
fozbaca's WordPress | Just another WordPress com webl e DL)S e ro ec
fozbaca wordpress.com/ - Cached
3 hours ago — 112 Users Google+ Photographers Need To Follow. Posted on August 2,
2011 by fozbaca ...

Jodo Almeida - Google+ -1/ Q Kevin Mullett - Google Profile
https://plus.google com/101395499647231421569 - Cached

Jul 21, 2011 - 112 Users Google+ Photographers Need To Follow — Nttps://plus.google com/111355895099122965371
Harlan, Indiana

Lucille Galleli - Google+ “I've come here to connect with people and chew bubblegum; and |
hitps://plus_google.com/103330025858600351508 - Cached ey amall.."

112 Users Google+ Photographers Need To Follow ... Not your average g33k and / or graphics weenie. | love people in ...

Colby Brown - Google+ kevinmullett.com - boomfish design - Cirrus ABS
https://plus.google com/113455290791279442483 - Cached

112 Users Google+ Photographers Need To Follow ...

[ Show more results from google.com

: cirrus absa'
115 N#6i2 Pood|6e Lﬁn:nﬁpmz W66q [0 |O1j10M
@kmullett // #NCSM




//what if you could be more visible?

3 .0 - LR T e -— ==L =<
:T:( [ # kevin mullett - Google Se... * | 4

use these to be more
visible!

L C A | @ www.goaogle.com/search?sourceid=chrome&ie=UTF-8&aq=kevin+mullett 97 A
s [ | @ (SN - ] m o M .. € W & @ m m W . [ Social-Search.com *  [CJ Other bookmarks
Web |mages Videos Maps News Shopping Gmail more v Search settings | Signin *
- Instant
Google | kevin mullett Search| retetEen Y
About 49,200 results (0.15 seconds) Advanced search
*J Everything » Kevin Mullett \\ the designer. seo. ui. ux. photographer. public ... “.
Fort Wayne ares ’
8 Images design, hrandw/V\r\“‘(“!!!!!!!!!!!!!!!!!!!!!!l
B videos fovin €« cC AN O b /search?g=k Ilett&go=&form=QBRE& .
www.bing.com/search?q=kevin+mullettégo=&form=
== News blast FRO . | 3 | | |
; _ Howdossa|| @ B & c # B BemMm S s oP@NwWEEL
-+ Shopping www_kevin Web Images Videos Shopping News Maps M
- -
W Realtime AHugeD blng" kevin mullett
+| More Gaspl Eg_ad
wnwkevin Web Web Images Morevy
Normal, 1L .LA-EW!HIEI?
¥/ Change location ast nght a Kevin Mullet Bi
wwnw_kevin #an Hulet Blo Kevin Mullett \\ the designer seo ui_ux photoaraj | | |u| |r-| |
[+ Show mo SEARCH HISTORY Fort Wayne area native living the dream by bringing pixels to |~
Any time . ! et seo, web design, branding, ui, ux, public speaking & photogra,
- evin mulle find
Latest Realtime r wwwkwlnmullell com - Cached page
kmi See all
A_II resultS_ i Clear all - Tum off Kevin Mullett - Linkedln
Sites with images SRy Twi Online Development & Intemet Marketing (SEQ)... - Graphic Design

| prefer a business approach to technology projects. It is my belief that you can have
attractive and compelling web design or marketing material without losing focus on
www.linkedin.com/in/kevinmullett - Cached page

~/More search tools

Kevin Mullett - Linkedin 1 day ago

Twi Vice President at Magma Finishing - Consumer Goods - 18 connections
Education: Santa Ana College (English, Business)

www linkedin com/in/kvmullett - Cached page

Kevin Mullet
Kevin Mullet has worked for local, regional, and national ISPs as a network analyst and
Unix system administrator, and was network security manager for the University of North

M,ure\\lynet,currlfpubfauf682 Cached page

Kevin Mullett (kmullett) on Twitter

geek, designer, web dev, UX/UI, marketing, seo/sem, public speaker, smo, social media
bla bla, lan party nut, photographer, observer of all things web

twitter.com/kmullett - Cached page

Kevin Mullett (Kevin) on Myspace

Kevin Mullett (Kevin)'s profile on Myspace, the leading social entertainment
destination powered by the passion of our fans.
www.myspace.com/kvmullett - Cached page

oo () (" () (22) (b)) (@) (@) (@)
II:IIﬁIIQII%éII )
|rz:||r||a‘||a||u||m||_,||a,|| )

(%) (W) () (@) [ns)
I@]IEIH;HWI@H mlﬁlHCH @)

(@ (@) ([

RELATEDSEARCHES  ALLRESULTS 15003 |\mI|E§||O|IEGJIIEIIﬂllﬂlllﬂllﬂllmllﬂlli lll.llfll'. IIOllﬁllﬂl ‘\)IIV“JII@I
2| ?IIMH’(IIEI

100’s more?

twitter¥

facebook

oe slideshare

presant yourself

(1] Tube| >

cirrus abs‘
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//action 4

. d eve I O p yo u r e I evato r p itc h rl_lljlr:-l;i::lzrllrg-'l::zll'r_'E.jI'IE' Indiana

e optimize your“what we do” paragraph
then adapt it to fit in various profile areas.

(160 characters in twitter for example)

* photos for personal accounts, logos for businesses

(generally speaking. in some instances you want to use photos)

Website; http:ffwewow, dirrusabs, com

General Information: Web Development [ Design, MetCentered Marketing, Business Process
Innovation, SEO {Search Engine Optimization), SEM {Search Engine .
Marketing), SMO (Social Media Optimization), Print, Branding, Online C| rru Sa bs
Learning Modules, Custom Programming -

Cirrus ABS Indianapolis
47 5, Pennsylvania 5t.
Indianapolis, IN 46204

Cirrus ABS Atlanta
1230 Peach Tree 5t., Suite 1900
Atlanta, GA 30309

cirrus abs”
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//action 5

grab your brand
e mass id check with namechk.com

Blog About Us

Check to see if your desred wsemame or vanty w5 stil
avallable at dozens of populer Social Networking and Socal

namechk |drusabs |k S e TTaTe HGE Y Dokl 5t T
Show All (149) Sort by Rank the most popular sites. Find the best username with namechk.
[5] Badoo available Etsy taken 3¢ |4 Kongregate taken 3¢ /. Slashdot available
© BallHype taken ¢ 3 Facebook taken 3¢ (8 last.fm taken 3¢ (5] Slde taken 3¢
(® bebo taken ¢ &y Fanpop taken 8¢ [3 LinkedIn available ¢ [ SoundCloud available
behance.net available ¢ @ Flickr taken 3¢ €\ LiveJournal taken ¢  &F Squidoo taken 3¢
& blip.tv taken % T Flixster taken ¥ (9 Livevideo taken ¢ QU StumbleUpon taken 3¢
[ slogger taken's¢ [J Fotolog available v €3 Mahalo taken ¢ L2 Technorati taken 3¢
B Buzznet taken 3¢ [EJ foursquare available ¢ 4 Multiply taken ¢ %= Tribe available
cm cafemom available ¢ [§ FriendFeed taken % M mylot taken 3¢ 3 tumbir taken 3¢
¥, ColourLovers taken ¢ [§] funnyordie taken 3¢ M@ MySpace available ¢ N twitter taken 3%t
HE current taken ¢ Gather taken 3¢ € Netlog taken ¢ (¥) ustream taken 3¢
= v N

cirrus abs”
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7/ online reputation management

T a8 FEPe —— —

. X

- E] e

L cC N @ www.google.com/search?sourceid=chrome&ie=UTF-8&q=kevin+mullett

oo

*J Everything

Images

B Videos

= Mews
Shopping

W Reatime

¥ Mare

Normal, 1L
¥/ Change location

Any time
Latest

All results
Sites with images

~/More search tools

] e V] .. € % O E m m W . [ Social-Search.com =
Web |mages Videos Maps News Shopping Gmail more ¥

Google | kevin mullett

Instant is on
Search

About 49,200 results (0.15 seconds) Advanced search

» Kevin Mullett \i the designer. seo. ul. ux. photographer. public ...
Fort Wayne area native living the dream by bringing pixels to life as a profession. | do seo, web
design, branding, ui, ux, public speaking & photograph ...
www.kevinmullett.com/ - Cached - Similar

blast FROM LONG AGQ past | kevin mullett
How does a routine day turn into a lifelong story? When fate, if you believe ...
www.kevinmullett. com/blast-from-long-ago-past/ - Cached

A Huge Delicious Bookmark Alternatives Listing | kevin mullett
Gaspl! Egads! Expletives and Maledictions! These were but a few ways | ...
www_kevinmullett com/delicious-bookmarking-alternatives/ - Cached

A Twitter MEME storm hits, then dies abruptly : Social Fun | kevin ...
Last night as | was merrily tweeting away, minding my own business of course ...
www._kevinmullett. com/twitter-meme-storm-hits-then-dies-abruptly/ - Cached

[# Show more results from kevinmullett.com

Realtime results for kevin mullett - Pause

kmullett Why people need to be careful when using creative commons flickr
search? | just seen one with "scraped fram the net” in the description.
SN Twitter - 26 minutes ago

socialmention™
Y{SAMEPOINT

Real-tlme social media search and analysis:

8
*GOUglE alerts

beta

DTOPSY tweetalarm

Search settings | Sign in

&

v A

(] Other bookmarks

-

m

=

own your brand

e clogthe SERPs

e push competition off
e proactive not reactive
e sentiment aware
 alerts/lists are crucial

TweetDeck

&4

@ Nu’rsheIIMmI
CDOIISW)!'G)HMCI'

cirrus abs”
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// earn attention in addition to permission

Connections Are Starting Points

Accept [ l garner attention by offering to H.E.L.P.
Follow All (53)
1 Like H '
ro— » Fumanize your messdge.
» Encourage conversation.
N

» Listen first.
» Promote less.

b Invite friends Subscribe

Connect lgnore 171 Retwest

e who enjoys a pushy sales person?
e spammy-ness & tricks require churn.
e whatis your comfort level?

ord 2
- W"fm E cirrus abﬁ'!'

@kmullett // #NCSM



// but nobody comments or converses?

How many of you who desire comments and
amplification take the time to provide it?

cirrus abs”
akmullett // #NCSM



//action 6

centralize & promote your brand id’s
e mass id listing (like dandyid.org)

e email signitures (like retaggr.com)

My Identities
*1?
lt S M E Your Social Rank is 94 refresh my rank
Search for a service: ‘ \mmmwimmm

Quasli interesting designer/developer, seo/sem, ui/ux guy, photographer, and all around

character seeks platonic readership relationship with his peers. Don’t let my experience

fool you, I love learning about new techniques/technologies, and long click trails through - -cronate

the internet. 3213 Stellhorn Road
Fort Wayne, IN 46815

@ (@) (i) [52) (i) () (oe] (53] ("] (W) (23] (') () (@) (@ (8 (&) (&) (N (@) 5] & rwier

N N o e e — e —— Facebook
|E| |E| |@| |§| |E_'(| £ kevin 1 mullett

Powered by DandvID _ ﬂ Youtube
ff twitter comdkmullett

{! facebook com/kevinmullett B Linkedin

social » [ © e [JF Q20 &

cirrus abs”
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//action 7

network your brand via forums, chats, etc

* join groups/add events on ning.com & linkedin.com
PLANCAST

eventful

Making People and Ideas Findable

smatler INGLIANAG
Lil‘lkﬂdﬁ.g Home Profile

Events

My Groups = Following  Groups Directary

\- "d '(-‘Sm ¢
ooiad cONeTeno
My Groups (19) s /

Fort Wayne Social Media Seminar (PM)

UNDERSTANDINGTHE™SOCIAL - Time: March 2, 2010 from 2pm to 4:30pm FERTE Georgetown Networking
i, e : Location: Northeast Indiana Innovation Center 6 STATUS: Your membership is pending approval.
b et Street: 3201 Stellhorn Rd. Send message to the group manager | Withdraw reguest
City/ Town: Fort Wayne
/ %h' Website or Map: http://maps.google.com/maps?f.. [ e
WECANHELP Phone: 1-877-817-4442
ng IL Bttt Event Type: social media, business, seminar #BIOQCha-t
;&mwwe L'."";...".'.,..":;."’ Organized By: Kevin Mullett Go to ¥ Actions -
tion v AEEWENS sestian Latest ACtiVity: Feb23 W
Fort Wayne Social Media Seminar on Linkedin Events Fort Wayne Web Designers & Developers
Website: http:/fwww. cirrusabs.comfupcoming-events. aspx/social-media-seminar ... Goto v Actions
entrepreneurs, marketing and IT professionals. Organization: Cirrus ABS ...
ﬂ events. linkedin. com/F ot-Wayne-Social-Media-Seminar/pub/d31249 - 21 hours ago

Lo i cirrus absa'
R "—‘-‘F mAW »
@kmullett // #NCSM
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// social activity optimization

SCHEDULE OUTBOUND ACTIVITY
HIGH ACTIVITY

SWING SHIFTS FREE TIME

MIDNIGHT 1 MIDNIGHT

T‘-'u'eetDeck 3¢
imi r roug = fhootsuite =
optimize your efforts @LIN .

e schedule activity during peak times
* use tools for consolidation, tracking, & alerts

Cirrus abs’a’
@kmullett // #FWSoMe



//soclal team optimization

Seftings

5 Social Networks Add Social Network Profile Settings

My Organization Sync Avatars

Sent Invitations

Account Owner: 0 :
R55/Atom g Cirrus ABS (You) j ||||| SU Ite
!

Preferences
Themes Cirrus ABS Team Members:

Jonathon Gottschalk & NutshellMa il

Kevin Mullett (Advanced) om Constant Contact

newitems: /54 E0 B0 B2 &5 @0 EO

v lecti | 4
1 ] FacebooK by Facebook <0 Selective Tweets
; ./ = Used about 2 months ago
Facebook to Twitter \_\f/
Revoke Access - approved

further optimize by twitter [E) “Jtweel
» delegating responsibility & automate (w/caution)
* monitor keywords, brands, hashtags (twitter)

e create and follow an editorial calendar (try) e
@kmullett // #FWSoMe




//I've nothing to say & no one cares

GOUS[IE’ reader All items ~| | Search
&3 Add a subscription Social Media Strategy | Online PR | Proactive Report | Sally Falkow »
Home

Show: 4 new items - all items | Mark all as read | ~ | Refresh | | PR- All (1.04) E| Feed settings... =
All items (1000+)

Starred items 7

= Your stuff @49 Are Your Customers Too Old for Social Media — Not a Char GOUSIQ alertS
(7= Shared items by Sally Falkow beta
“6] Notes

Trends o
Browse for stuff 15 -
People you follow (875) 5 tineets @ H
4{1 new followers View [ retw |

we hear it all the time. i don’t have anything to say & no one
would care anyway. how do i attract followers / fans.

My second wind is kicking in. BAM, pow,

PS friend Iy & upbeat ,,-E--\ BOOM, zoink...the seminar slides are falling

Ll B link bad guys in a Batman episodel

e avoid sensitive issues

kmullett. [+1 Sun 2§ Google releases a way to refine your
* be helpful (H.E.LP) R iyt oy
= liSten firSt @Brioneja Let me know if you want more or
+ engaging &funny (R o et youvr
o careful with i, me, versus us, we 5

kmullett, [+] Sun 28 Feb 13:10via Tw

%
cirrus abs”
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posting tips

use keywords & keyword phrases sparingly
keywords should be relevant to subject
avoid spammy words il

Marketing training to help you grow

make money, MLM, work from home, get rich... 55 your business! hitps/ow.ly/Znt
unless that is what you do!

professional seo services
August 4 at 9:00pm * Comment - Like - Flag

avoid hyperbole e

Bl August 5 at 4:549pm - Like

unlimited web hosting

look informative Rl ——

online marketing initiatives
| August 5 at 5:51pm - Like

my web hosting
August 15 at 7:38pm - Like

-

appear conversational

e B

akmullett //#NCSM




// where are you sending them?

i Tube i

facebook

cimus abi*

- Videos Posted by Cirrus ABS

what is

[ searcn | | Browse | Movies | Upload

Favorites

seeal

seeal
Info  Favorite  Share  Playlists  Flag
Social Media Me Monsters: Type 2 Hashtag Hijackers
From: cirussbe [ Hay 9, 2011 |69 views

& Like | |53

Do you know th
you 1o type two of the social

h gain. Today
universe, the twiter

The first idea for this post came as @ resull of a discussions | had after participating in #blogchat, a popular twAt{mose i)
View comments, related videos, and more.

cirrusabs Subscribers (20)
Subscribe ~
- Add as Friend |
Block User | Send Message
-
tevmbooks  cgordonnenke  angierich therhoden
Profle
Name: Cirrus ABS
SR o5zp | emdecisrs  i2Swsileds  Harechew, dplie egoldy

. p
.

— }.,.'

your goal?
 will your social profile(s) or website support conversion

Favorites (1)

Create Account | Sigis

PORTFOLIO

WHYUS SERVICES INDUSTRY SOLUTIONS OUR TECHNOLOGIES

CIRRUS BLOG

E\ Social Media Me Monsters: Type 2 Hashtag Hijackers
by Ke
Like yn}ynn:rsﬁ:‘kf;l “Angie Ritchie-Kirkpatrick and

1 spend a significant amount of time online, which invariably exposes me to a lot of social media me
monster types. What's a social media me monster? It is my adaptation of Brian Regan’s bit about that
dinner guest that only wants to talk about themselves. In my world it relates to those

awkwardly nontransparent types who use social media only for their own gain. Today I am introducing
YU to type two of the social media me monster universe, the twitter hashtag hijackers.

The first idea for this post came as a result of a discussions I had after participating in #blogchat, 2
popular twitter chat. T had some additional thoughts after a lengthy discussion, about people who

abuse twitter hashtags, with some of the folks from the #usguys community. Here are a few fellow

#usguys I was discussing bad hashtag behavior with. @Lex gstreet @pros: 2l

/ Note: None of them fit the hashtag hijacker persona!

Can anything be done about them? What is their goal? Listen in

RESOURCE CENTER

advanced business solution.

CONTACT US

mgUa=n0

Ben Reynoids
Bil Gardiner

Brad Tyner

Brian Stein Jr.

Dale Alien Steinke
Derek Pilie

Greg liewton

James Mitchell

Jon Corbrey
Jonathon Gottschalk
Kevin Mullett

Mark Burke

Wicole Moran

Paul Paino

Richard Palmer

Rick Kemery

William Clausen

CATEGORIES

Analytics
Design

Email Marketing

Kiosk Development
Miscellaneous
netcentered marketing
Online Marketing
Programming

search engine optimization

best

e which are they more likely to visit daily, amplify message from
e areyou sending them to just another link

%
cirrus abs”
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//action 9

- Create a Page

Connect with your fans on Facebook,

Artist, Band or Public Figure Cause or Community

» select the category & follow the steps
 now complete your profile & promote it
e onceyou get 25 followers get your vanity URL

cirrus ‘Clbé‘8

@kmullett // #NCSM
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/action 10

y _ : advanced business solutions\

S 17

CI rrUS c’bs6 home | company | careers | support " 8776 } ;

Select a Style

@ Bl /S0 m

WHY US SERVICES INDUSTRY SOLUTIONS OUR TECHNOLOGIES PORTFOLIO RESOURCE CENTER CONTACT US IO
QP

NEWS © |Hlke [26] [#Tweet| 97 RS =22
i OEg0=0  BMue

Blogger, WordPress and more options »

Get AddThis

57 Attend Kokomo Indiana Social Media Seminar
6/9/2011
Social media is clearly on the minds of business and organizations in Kokomo, Indiana. Cirrus ABS's

Director of Product Development Kevin Mullett presented "Fitting Social Media Into Your Marketing”
today to a audience of 57.

Slides from this event can be viewed below.

[s===1g 57 Attend Kokomo Indiana
Fitting Social Media Into Your Marketing June - Kokomo '_._-_" & Sﬂciﬂl Hedia Seminar m
QY crestarcaiome g CrNE = =+ Social media is clearly on the JUN
ALIGN.BUILD . CREATE . UNIYERSITY mlnds UF bus“"es_s and m11

organizations in Kokom...

v iE e

, v A !
Fitting SocialMeaia into Yatlr] gMiedfie, Free NeedsiASsessment

Q Online Demo

 bring folks back again

View more presentations from Cirrus ABS

e sharing happens here

[ —
Many thanks to the Greater Kokomo Economic Development Alli

with businesses in the Kokomo area. ||kES on appl 2.
EY 3 hours ago - Like (-

FOLLOW ME ON |

cirrus abs”
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//Its as measurable or more so...

if talking to me about defining ROI of social
media you best be prepared with examples
from your other marketing efforts.

cirrus abs”
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/laction 117

nttp://bit.ly/d4100i ©

http://formulists.com/

309 = bit.
This bit ly link bit.ly/d4loOi was added by kmullett . y Shﬂrten, mae‘ an‘d uack y‘our 'jnks

600 Total Clicks

All clicks on the aggregate bit_ly link bit.ly/ahbltc @

Long Link:  http:/formulists.com/
Conversations & Tweets 94; g Shares 6, Likes 1, Comments 7; @ Shares 0; §§ Comments on Page 0; View Al
Locations:  United States 181; Other 41; Canada 17
Share / Copy Link

Share Copy
Your Bit.ly Metrics Summary
Traffic
Click Ref Locati :
e s oeatons Clicks  PastHour 7 Days | 30 Days
Now PastWesk Pasilonih  Total
300
Click(s) 309 Since Aug 28, 2010 EST -
00 200
250 150
200 100
150 I
50
100
. U.I-lll--l.ll-. III.-I.II_.__I

Sep 1 Sepd Sep 16 Sep23

989 Clicks on Your Bit.ly Links

T T T
Aug 28, 2010 Sep 04, 2010 Sep 11, 2010

setup a bit.ly URL shortener account

Top Referrers

‘X

TweetDeck
17%

30 Referring Domains
From 55 Total Pages

(i know of over 30 other url-shorteners, but bit.ly is trusted & widely used)

cirrus abs”
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//action 12

acebook

Facebook Ads
Reach over 500 milion people where they connect and share

Overview Case Studies

f1
FEFRFN

[}

Reach Your Target Customers

Connect with more than 500 milion
potential customers

Choose your audience by location, age
and interests

Test simple image and text-based ads
and use what works

K" Like k

Deepen Your Relationships

Promote your Facebook Page or
website

Use our "Like" button to increase your
ad's influence

Build a community around your
business

Need assistance developing the ideal Facebook advertising solution? Contact Our Sales Team »

To learn more,  visit our Guide to Facebook Ads »

Home Profile

or manage your existing ads

. C

Control Your Budget

Set the daily budget you are
comfortable with

Adjust your daily budget at anytime

Choose to pay only when people click
(CPC) or see your ad (CPM)

Account

http://www.facebook.com/advertising

or click

Sponsored

Create an Ad

cirrus abs”
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action 13

Engage

Engage Your Audience

As people discover your content, you can prompt
them to continue to explore the content of your site,
powered by StumbleUpon recommendation
technology.

Solution: StumbleThru, Widgets

Case Study: After implementing StumbleThru,
1x.com was able to lift time on site by 2.6x
compared to other inbound traffic sources.

d @ StumbleUpon |

Y
Seed

Seed Virality

Your content perpetuates throughout the
StumbleUpon user community as your content is
submitted into our index and you receive votes from
over 15 million users who click ™l Like It.”

Solutions: Badges, Paid Discovery

Case Study: On average, sites increase traffic from
StumbleUpon between 20% to 25% upon installing
Badges.

Grow

Grow Your Audience

Your pages are matched by StumbleUpon's
recommendation technology to find people who are
interested in your content related to your brand,
pringing new users.

Solutions: Paid Discovery

Case Study: GrilledCheeseAcademy.com used
less than 10% of their budget to drive traffic and
yielded over 50% of page views at an average of 3
minutes per user.

http://www.stumbleupon.com/audiencetools

cirrus abs”
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//action 14

Create your showcase of recommendations

<l bewarana wnur customer network to get the word out about your
. most trusted, credible way. Add your products or
Lll'lkﬂd m® AdS kedln to attract, showcase and curate
recommendation from your clients and customers..

L ——

Create up to 15 ad variations to test which image and text performs

Add your products and services best

Showcase what your company does via our easy to use, self o

serve interface. You control and update the content. Ad Variation 1
Ad Destination:

Get recommendations

Ask your current clients and customers to visit your page on

LinkedIn to recommend your products and senices @ 4 page on Linkedin
| Cirrus ABS: Overview El

) our web page

Benefit from the Buzz
When a Linkedln member comment favorably on your business or your offerin

recommendations. When their connections see those recommendations, you -

. . . . . Cirrus ABS
recommendations get curated and shared, you benefit again. With Linkedin's Add . . . )
lot of buzz Image Follow Cirrus ABS on LinkedIn. Discover job

openings, news, and mare.
From; Cirrus ABS

Duplicate Deletel
o setup products & services (will show as tab)

e http://www.linkedin.com/advertising

cirrus abs”
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//action 15

setup google profiles for you & your business
google.com/profiles

mail Calendar Documents Web Reader more v kevin.r.mullett@gmail.com | Edit Profile | My Account | Help | Sign out

. 3 % Fort Wayne Web Design Blog
KeVIn MUIIett _nail Calendar Documents Web Reader more v k 8 Fort Wavne Web DES'Q” NEWS

internet marketing, seo, sem, web design, ui, ux, branding, photographer at Cirrus ABS Kevin has 2
Harlan, Indiana Kevin is fol - .
G ——— sl Cirrus ABS % Fort Wayne Web Design Events

NetCentered Marketing Solutions, SEO, Web Design at Cirus ABS Cirrus has 6 followers

et B kevinm Cinus is following 5
| .,.r kevinmy - B
1% boomfi
IE E > Yo + You are following Cirrus - “iop
irrus /

Cirrus is also following you - Block®

v bt B

twitter -
« >
= B Linked| Send a message
About me | Buzz | Contact info  Sidewiki Edit profile B3 Facebo
= S oo fiickr - | 2% www cirrusabs.com - SEO / Web Design
[*2| Posts by Kevin (=) Comments by Kevin =] Likes by Kevin "
[ friendfe . 3 2% Cirrus ABS - NetCentered Marketing
n out me uzz . |
Kevin Mullett - tweetdeck com - Public 1149am v @B Youlut 9 Cirus ABS - Weh D L
.-~ ™ Monday moming meeting mayhem makes my mind malfunction! Delete u delicio Cirrus ABS - Uploads by cirrusabs - Public Jul16 v 9% Cimus ABS - SEQ
. http-//1 B Fort Wayne Al\fancs Ovemew of C!rrus LEDO Su!ts . " " YouTubg - cirrusabs
Fort Wayne Alliance Overview of Cirrus LEDO Suite Marla Schneider talks about working with Cirrus . b
= [ Like http /b ABS to establish an effective online presence with the Fort Wayne Alliance LEDO website. The site twitter - cirusabs
(© Digg - | is built using the new Cirrus LEDO Suite, which was designed with the needs of Economic [ facebook - cirrusabs
i armucl Development Corporations in mind. From: cirrusabs Views: 6 0 ratings Time: 02:08 More in
@ Smugh Entertainment e
i - - i 6V Expand this post »
oIy M uRon IdsichKioom Pl L © Stumbl A SEO, Intemet Marketing, NetCentered Marketing
‘L':! S_paakmg cghc'r(n_ks agdltweets, Did you know you could create a free pdf of your tweets and favorites @ Yelp-1
via » tweetbook.in  Delete
* E] kmullet My places “ 3
42 Picasa Tilakes = o o = i
= Comment [ Like @ Reddit ke !
= lumbia ) ;
: 2 o e ! Wnnnhul‘r
Kevin Mullett - Google Profile é@

My guest post on Providers & Administrators: Using Social Media to Bolster Search Engine
Optimization » http://bit.ly/cnei56 Kevin Mullett has disabled comments on this post
www. google. com/fprofiles/kevin.r.mullett - Cached page

Cirrus absa'
@kmullett // #NCSM



http://www.google.com/profiles�

/action 16

article awareness, social visibility and
distributing RSS

riendreed (o] =

tumblr.

H ) 219 subscriptions
Kevin Mullett edi profile 1497 subscribore
geek, designer, web dev, UX/Ul, marketing, seo/sem, business analyst, 1,290 comments J P
public speaker, social bla bla, lan party guru, photographer, observer of 5 likes UI I
all things web

| B c Bee addiedt @ StumbleUpon |

Add: Photos - Files

Searchmetrics SEQ Blog - http://blog.searchmetrics.com/ te I I p ote n t i a I Vi S ito rS

3 hours ago from delicious - Comment - Share - Edit~

.@firebelly you sir, are just far to kind. Gracious does not even seem like a worthy enough word for you my a n d t h e S ea rc h
friend. #5MClindy

2 hours ago from Twitter - Comment - Share - Edit~

°
The Kevin Mullett Daily is out! http://paper lilkmullett » Top stories today via @kim_cre8pc @mckelvie e n g I n e S yo u h ave

3 hours ago from Twitter - Comment - Share - Edit~

| am very curious how Google feels confident to make a church recommendation (via 7pack), because | n W n n
rated a restaurant 5 stars.

4 hours ago from Twitter - Comment - Share - Edit~

The New Google Analytics Help Center http:/bit_ly/ggWxie
4 hours ago from Twitter - Comment - Share - Edit~

cirrus abs”
akmullett // #NCSM



http://tumblr.com/�
http://www.jumptags.com/�

//social analytics & measurement

am i popular and important yet?

mullett thank u so much!

My Twifficiency score is 48%.
Whats yours?

INFLUENCER URL o  hitp:/ Stwitficien cy.comy

httpy//feinf.com/v/dtej

1st twitter service to surprise me
in a while, @formulists creates
automatically updating twitter

. et b 164 lists. » htto//bit v/daloOi

ke
i TRy mullett because they hit all the
o @kmullett - you've got a point Vol =il o Gl s o bases. ;)

SUREs o there, too.
& avinashkaushik

Kevin Mullett RT @cirrusabs: RSVP for our free Fort Wayne Social
Media seminar on May 25th http://bit.ly/cYqpwi
2 13 hours ago via TweetDeck @ - Comment - Like

M Jim Brockmann says that your previous seminar I attended
8 --—————-~¢, interesting, and educational I would love to hear

Lee Hershberger » Kevin Mullett lise to take better notes too.

0 * Del -
Lee Hershbfrger endorsed Kevin Mullett e g pbeet= Em ! KeVI I'I M u llEtt
Kevin ed an ssional Profile on Facebook, = . .
i e OEDNE&"ACA

geek, designer, web dev, UX/UI, marketing, seo/sem, public

SPECIALIST speaker, smo, social media bla bla, lan party nut, photographer,
observer of all things web

B

Like - Comment - Er

ke
cirrus abs”
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//dontlook at “the score”

People constantly talk about 'the score’ The score
isn't where it is at. Look at the metrics. Good,
do again. Bad, change.

cirrus abs”
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//amplification? clues? trends?

Post Views * Fost Feedback ®
5,249 #7290 45 #1145 CE 00

¢ Status Statistics

Page Content Feedback?
E]Dail? Likes EDailv Comments Your Bitlly Metrics Summary
E -
Clicks  PastHour 7 Days | 30 Days TOp Referrers
300
\‘
2 -
200
150
0
| Wed I sat 100
: TwwDeck
TWITTER csun?en-
FokataReach 989 Clicks on Your Bit.ly Links 30 Referring Domains
143 278 From 55 Total Pages

TWITALYZER v/

VIbIbL

06/09/2011 = Greater Kokomo Chamber Academy Social Seminar (KM) 57 attendees.

measuring brand visibility, engagement, reach,
connections, and yes ROL.

(twitter announces analytics Sept. 13t 2011)

cirrus abﬁa'
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//.good, better, best approach

e good = know where your competition is, start there,
start small, but start

o better = watch alerts & filters, hashtags jump in
when you can offer help

e best =be an active & responsive participant with
custom posts

EXPERT BUSINESS ANALYSTS

be willing to pay professionals
2

/\Qq—n
J for assistance & advice.
cirrus abs‘
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//remember to HEL.P

HELP = Humanize message, Encourage
conversation, Listen first, Promote Less.

cirrus abs”
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//.other webinars in the series

,@Ivtics:

Measuring the Right Things
Matter

[@ Sep. 21, 2011 ]

Starting at 12:00 PM EDT
We'll demonstrate "hands-on”
techniques for successfully

measuring yvour online & offline

marketing efforts.

Clickheretoadd. (W@

Key Points Covered:

@ Measuring ROI from your
online & offline
advertising

@ How visitors are finding
you vie key search words
& offline sources

@ Understanding what
visitors do while on your
site - & why they leave

@ Improving your site for
better customer
conversion

NetCentered Marketing:
Creating a Winning Web-
Oriented Strategy

@ Sep. 28, 2011

Starting at 12:00 PM EDT
Here we'll show you how
companies like yours are

leveraging the internet to drive

business results.

Clickheretoadd. (W@

Key Points Covered:

@ Why the Web is were
you need to be in today's
economy

@ Proven real-world
online/offline marketing
strateqgies

o Key steps to take in
developing a
comprehensive marketing
approach of your own

Search Engine Optimization \

SEO for Visibility, Action &
Conversion

@ Oct. 05, 2011 ]

Starting at 12:00 PM EDT
Learn the "secrets” to getting
found online - by search
engines and your intended
audience.

Clickheretoadd. ([N

Key Points Covered:

@ How to capture the right
audience with the right
media

@ How the new Bing +
Yahoo! + Facebook deals
are likely to change
search

o What new Google
changes such as Google
Instant, Caffeine &
Mayday mean to you

http://netcentered-webinars.cirrusabs.com
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http://netcentered-webinars.cirrusabs.com/�

Cirrus ABS // channel management program

DEALER NETWORK
CONTENT DISTRIBUTION

LS

ChaMP

~_ PERSONALIZATION ENGINE \
DEALER SPECIFIC INFO & LOCAL MARKETS SERVED

turn your dealer network
into an online marketing
powerhouse

For Businesses and Other
organizations with Networks of
Dealers, Franchises, Distributors,
Affiliates, Chapters, More!

cirrus abs”
akmullett // #NCSM



//bonus action

twylah, a custom brand page for your tweets

for priority access. request invite at twylah.com, then email
kellykim@twylah.com and add “Kevin Mullett sent me!”

Twylah . LEARN MORE ABOUT US FEEDBACK CONTACT

— .
| #7 | 260 | |3#Tweet = 865  Hlke <521

% WholeRecipes

g.._...._ e =

Twitter Brand Pages by Twylah. Get a custom brand page for your tweets.

cirrus abs”
akmullett // #NCSM



http://www.twylah.com/�

// Questions?



advanced business solutions
cirrus Clbgzsa\!erCemered Webinars 1.8//.81/.4442

kevinmullett.com cirrusabs.com

twitter.com/kmullett twitter.com/cirrusabs
facebook.com/kevinmullett facebook.com/cirrusabs
linkedin.com/in/kevinmullett ~ youtube.com/user/cirrusabs

just google “kevin mullett” linkedin.com/companies/cirrus-abs :
director of product development C ' rrU S 0 bs

Sign up: http://netcentered-webinars.cirrusabs.com
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